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Client 

• Our client is the IDCC department

• The IDCC, or Information Design 

and Corporate Communication 

department, offers Public Relations 

(PR) and User Experience (UX) 

concentrations



Relational SWOT



Flyer 

• This flyer was created to advertise the 

rebranding of  IDCC to XD.

• The flyers main intent was to advertise 

the giveaway campaign we organized.

• The flyer drove the audience to follow the 

account, using the giveaway as an incentive.



Field Activity – Flyers

• Delivering flyers that incentivize students to 

follow the new Instagram account

• Slid flyers under every on campus dorm room 

or put them in the card swipe device next to 

the door



Field Event Metrics 

Distributed to 19 dorm buildings

Approx. 1200 flyers distributed

Day 1 – Miller, Kresge, Forest, Rhodes, Collins – Followers from approx 80-130

Day 2 – Trees, Slade, Falcone North/East/West - Followers from 146-222

Day 3: Copley North/South, Fenway, Orchard North/South, North Campus – Followers 
from 235-262



Social Media Campaign- Giveaway 



Giveaway 
Engagement 

•Our giveaway received lots of  engagement. 

•Many people liked the posts, followed the 

account to enter, and commented for more 

chances to win.

•The post with the best engagement had 51 likes 

and 68 comments. 



Partnership 

•For Our partnership with Bentley’s campus organization Alpha Psi 

Omega, Bentley's theatrical performing arts organization.

•This resulted in various new followers and more people entering 

the giveaway.

•Helped us reach a new Bentley audience.



Announcing the 
Winner! 

• Selected from the numerous entries, we picked 

a winner.

• We met with the winner and gave him his 

goodie bag.

• We then created a few posts to thank everyone 

who entered and announced the winner as a 

way to follow up on the giveaway.



Social Media Campaign 



Social Media Campaign



Social Media Campaign
Faculty Insights



Social Media Metrics

• 4 Varieties of  Posts

• Contest Posts Avg – 24.4 likes & 20.2 comments

• Other informational posts averaged 13 likes & 0 comments

• Total of  174 likes and 101 comments



Owned Media



Earned 

Media

Content shares from 

Student Organizations



Thank you for your time 

and attention!

Questions or comments?


	Slide 1:       XD Focused Public  Relations Campaign 
	Slide 2: Client 
	Slide 3: Relational SWOT
	Slide 4: Flyer 
	Slide 5: Field Activity – Flyers
	Slide 6: Field Event Metrics 
	Slide 7: Social Media Campaign- Giveaway 
	Slide 8: Giveaway Engagement 
	Slide 9: Partnership 
	Slide 10: Announcing the Winner! 
	Slide 11: Social Media Campaign 
	Slide 12: Social Media Campaign
	Slide 13: Social Media Campaign Faculty Insights
	Slide 14: Social Media Metrics
	Slide 15: Owned Media
	Slide 16: Earned Media
	Slide 17: Thank you for your time and attention!

